PRESS INFORMATION issued by Shropshire Council

Seen It, Done It, Got Creative
On Sunday 5th July the new Shropshire Council Arts Development Service will be launching their promotional campaign, ‘Seen It, Done It, Got Creative’ at the Shift Time Festival in the Quarry Park, Shrewsbury.

They aim to encourage everyone in Shropshire to ‘see it, do it and get creative’ through this project, which will raise the profile of arts events and activities in the county.

Councillor Stephen Charmley, newly elected Portfolio Holder for Culture and Leisure services said ‘There are so many great things happening in Shropshire that people can visit and get involved in. We have some excellent venues, fantastic festivals and loads of opportunities to take part in creative activities. We want to make sure everyone knows what’s on offer and give the arts in Shropshire the profile and recognition it deserves.”
If you want to know more about arts in Shropshire, how to get more involved as a volunteer, or what’s happening in your area visit www.shropshire.gov.uk/arts.nsf.

If you run an arts event, festival or regular activity in Shropshire then you can be part of this project. Please contact the Arts Development Service on 01743 252303 or email arts.service@shropshire.gov.uk  for more information or to receive marketing materials.
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Notes to editor

Photo opportunity 1pm Sunday 5th July at Shift Time in the Quarry Park, Shrewsbury, or prior to this date during office hours by appointment.

For more information about the campaign contact: Sue Goodwin, 

tel: 01743 255 078, email: sue.goodwin@shropshire.gov.uk
For media contact, call Maria Jones, Communications Officer, on 01743 255 749
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