Seen it Done it Got Creative, Shropshire Council leads the way in engagement in the arts

Shropshire Council Arts and Festival Development Service is leading the way with a new branding campaign called ‘Seen it Done it Got Creative’. It aims to raise awareness of when Shropshire’s residents and visitors are taking part in the arts. 

In Shropshire you can enjoy the arts in a variety of settings from museums, libraries and village halls to outdoor events, festivals and carnivals taking place in the street and in your local park. 

Sue Goodwin Principal Arts Development Officer said, “Shropshire has a talented and highly skilled community of artists, arts organisations, festival organisers and community leaders who create many opportunities for residents and visitors to enjoy the arts. We wanted to create a way of acknowledging and celebrating when people are taking part in arts activities.”

Arts Council England quickly saw the merits of the idea and promoted it as a model of good practice to local authorities across the Country. 22 other local authorities have followed Shropshire’s lead.

Watch out for ‘Seen it Done it Got Creative’ postcards, banners and when you take part in an activity you may be given a sticker or a badge. 

